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Outline of the lecture 
• Introduction 
• SDGs 
• Sri Lanka and tea 
• Our initiatives for SDG-12 
• Group Discussion 
• Wrap-up/closing 

 
Main issues 

- Most famous product of Sri Lanka is Ceylon tea. We are known 
that Sri Lanka is world’s second largest tea importer. Tea and 
plantations were introduced by British and Established in 1867. 
Colombo Auction is one of the most influential tea auctions in the 
world. 

- Purpose of UU-TEA Project is to understand producer country’s 
situation to seek the right connection between the producer 
community and consumer community. Consequently, Estate 
youth will be capable of conducting after-school programs for the 
project estate children, with a clear understanding of the estate 
situation of education. 

- Group Discussion: Think about your responsibilities for the 
situation of tea plantation community   
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Teaching Assistant
•Ms.Kaho Furuya, 

Undergraduate Student,
School of International Studies, 
Utsunomiya University,

・Ms. Nophira Phitchapha 
Graduate Student,
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Utsunomiya Universty,

Course Methodologies
• Online Class by Using Zoom and C-Learning
• Omnibus System with Some Lecturers
• After every classes, students submit report assignments.
• Students need group presentations at Final Class(2nd February).
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